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ENGLISH VERSION

Instructions : (1) All questions carry equal marks.

(2) Attempt any Four questions.

1 What do you mean by Market Segmentation ?

Discuss various bases of Market Segmentation.

2 Explain factors affecting to Micro Marketing

Environment and Macro Marketing Environment.

3 Write note on - Branding, Packaging and Labelling.

4  Explain various stages of Product Life Cycle in detail.

5 What i1s Distribution Channel. Explain factors affecting

decision of Distribution Channel.

6 Discuss marketing decision taken by Retailer and
Wholesaler.

7 Explain Marketing Communication Process in detail.

8 What do you mean by Promotion Mix. Discuss factors

affecting Promotion Mix.
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